

Anne: 
Sorry I’m late, everyone. I’ve been waiting for the delivery of the three posters which we’re discussing today.

Sabine: 
That’s OK. We just got here.

Anne: 
Great. Shall I get us started? OK, so we’ve some prototypes for our poster campaign. As you know, we approached three advertising agencies and these are the ideas they’ve come up with for the new range of snowboards. So it’ll be interesting to get your initial views. This is number 1.

Sabine: 
Interesting. There isn’t any snow.

Will: 

No, that is a bit odd. I guess they want to attract our attention.

Sabine: 
It certainly looks that way but I’m not entirely convinced.

Anne: 

I see what you mean though – it’s already got us talking.

Will: 

That’s true. But we’re selling snowboards so snow is kind of obligatory. 

Sabine: 
What if they added in the snow but kept the same image of the man relaxing with the snowboard.

Anne: 

I think you’re on to something there. I’ll let them know in our feedback.

Will: 

But surely we want to create a dynamic image of people using the snowboard.

Anne: 
Before you continue, can I just say we are only at the ideas stage so let’s not limit our thinking too much. We need an advert that’s different from the rest. What’s your take on that, Sabine?

Sabine: 
I can see arguments for and against. I agree about having a difference but I also agree that this one doesn’t make sense.

Anne: 

Fine. So let’s consider number 2.

Will: 

OK. That’s better. There are young people being active with our boards.

Anne: 

Sabine. I can see you’re dying to jump in here.

Sabine: 
Well, it’s fine but the image is also a little boring. We just agreed we’re looking for something different.

Will: 
Can I just say something here? The problem is perhaps that there are only a few ways to show the product. Maybe what we’re looking for is something like an endorsement by a famous celebrity.

Sabine: 
That’s an interesting new idea. I think that would work. Someone famous who snowboards in their spare time.

Anne: 
But the kind of endorsement you’re talking about also costs much more than we’ve budgeted for. I see your point but it’s probably not even worth taking that idea any further.

Sabine: 
Oh. Well in that case, let’s see the last one.

Anne: 

Here it is. Any thoughts on this one?

Sabine: 
How is it different to the previous one?

Will: 

I’m not sure that it is.

Anne: 
Well, no, not in terms of appearance but the third agency’s quote for the campaign is somewhat more reasonable.
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